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600,000 page views in its web-based digital edition, from:  

• Avionics Facilities
     (Owners, Managers, Technicians, Mechanics)

• End-Users/Pilots (Corporate, Private)
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• Instrument Shops
• Government Agencies

     (FAA, NTSB, DOT, TCCA, EASA, CASA, ANAC)
• Airframe Manufacturers
• Technical Schools
• Miscellaneous

     (Ad Agencies, Avionics Students, Flight Schools) 
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▪ AVIONICS NEWS MAGAZINE,
A MONTHLY PUBLICATION OF THE AEA, IS:

• The voice of the general aviation electronics industry.
• The largest, single representation of approved maintenance organizations in the world.
• Read by industry decision-makers, including the owners, managers and technicians of government-certified repair stations who

sell, service and install avionics, as well as maintenance facilities and fixed-base operations. They are in the position to recommend
products to the end-users — their customers.

• Read by thousands of aircraft owners and pilots.
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INTERNATIONAL
NEWS

The Aircraft Electronics Associa-
tion hosted the annual AEA Eu-

rope Meeting in May, in Cologne, 
Germany. The meeting featured an-
other solid program, and hopefully, 
you were able to attend this year.

During the meeting, the AEA 
gave a review of regulatory issues 
important to its European member-
ship, followed by a presentation 
from John Vincent, the head of the 
safety analysis and research depart-
ment for the European Aviation 
Safety Agency. Vincent’s presenta-
tion focused on the activities of his 
office, specifically those with the 
European Strategic Safety Initiative 
(ESSI).

ESSI is an aviation safety part-
nership between EASA, other reg-
ulators and the industry. Its objec-
tive is to further enhance safety for 
citizens in Europe and worldwide 
through safety analysis, implemen-
tation of cost-effective action plans, 
and coordination with other safety 

initiatives worldwide.
EASA launched ESSI launched 

in July 2006, as a 10-year program. 
It has three teams: the European 
Commercial Aviation Safety Team 
(ECAST), the European Helicopter 
Safety Team (EHST), and the Euro-
pean General Aviation Safety Team 
(EGAST).

ECAST addresses large, fixed-
wing aircraft operations and aims 
to further enhance commercial avia-
tion safety in Europe and for Euro-
pean citizen worldwide. It cooper-
ates with the Commercial Aviation 
Safety Team and other major safety 
initiatives worldwide, in particu-
lar under the Cooperative Devel-
opment of Operational Safety and 
Continuing Airworthiness Program 
(COSCAP) of the ICAO Technical 
Cooperation Program. 

ECAST monitors the implemen-
tation of action plans inherited from 
the former Joint Safety Strategic 
Initiative of the Joint Aviation Au-

thorities, and it has developed a new 
safety approach using a three-phase 
process:

• Phase 1: Identification and se-
lection of safety issues 

• Phase 2: Safety issues analysis 
• Phase 3: Development, imple-

mentation and monitoring of actions 
plans 

Phase 1 was conducted from April 
2006 to December 2007. Eighteen 
safety subjects were identified as • 
Phase 1: Identification and selection 
of safety issues 

• Phase 2: Safety issues analysis 
• Phase 3: Development, imple-

mentation and monitoring of actions 
plans 

Phase 1 was conducted from April 
2006 to December 2007. Eighteen 
safety subjects were identified as 
topics for further analysis in Phase 
2. Last year, using a prioritization 
process combining safety impor-
tance, coverage and high-level, 
cost-benefit considerations, ECAST 
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ates with the Commercial Aviation 
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Phase 1 was conducted from April 
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• Phase 2: Safety issues analysis 
• Phase 3: Development, imple-

mentation and monitoring of actions 
plans 

Phase 1 was conducted from April 
2006 to December 2007. Eighteen 
safety subjects were identified as 
topics for further analysis in Phase 
2. Last year, using a prioritization 
process combining safety impor-
tance, coverage and high-level, 
cost-benefit considerations, ECAST 
decided to launch two activities on 
safety management systems and 

ground safety as part of Phase 2.
EHST brings together manufac-

turers, operators, research organiza-
tions, regulators, accident investi-
gators and a few military operators 
from across Europe. It is the heli-
copter branch of ESSI and the Euro-
pean component of the International 
Helicopter Safety Team.

EHST is committed to the goal 
of reducing the helicopter accident 
rate by 80 percent worldwide by 
2016, with an emphasis on improv-
ing European safety.

General aviation is a high prior-
ity for EASA. General aviation is 
a dispersed community of diverse 
components, such as business avia-
tion, aerial work, air sports and rec-
reational activities. EGAST is a new 
venture in Europe and a challenge.

The initiative responds to the need 
for a coordinated European effort. 
The stated mission of EGAST is to 
promote and initiate best practices 
and awareness to improve safety, 
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you were able to attend this year.

During the meeting, the AEA 
gave a review of regulatory issues 
important to its European member-
ship, followed by a presentation 
from John Vincent, the head of the 
safety analysis and research depart-
ment for the European Aviation 
Safety Agency. Vincent’s presenta-
tion focused on the activities of his 
office, specifically those with the 
European Strategic Safety Initiative 
(ESSI).

ESSI is an aviation safety part-
nership between EASA, other reg-
ulators and the industry. Its objec-
tive is to further enhance safety for 
citizens in Europe and worldwide 
through safety analysis, implemen-
tation of cost-effective action plans, 
and coordination with other safety 
initiatives worldwide.

EASA launched ESSI launched 
in July 2006, as a 10-year program. 
It has three teams: the European 
Commercial Aviation Safety Team 
(ECAST), the European Helicopter 
Safety Team (EHST), and the Euro-
pean General Aviation Safety Team 
(EGAST).

ECAST addresses large, fixed-
wing aircraft operations and aims 
to further enhance commercial avia-
tion safety in Europe and for Euro-
pean citizen worldwide. It cooper-
ates with the Commercial Aviation 
Safety Team and other major safety 
initiatives worldwide, in particu-
lar under the Cooperative Devel-
opment of Operational Safety and 
Continuing Airworthiness Program 
(COSCAP) of the ICAO Technical 
Cooperation Program. 

ECAST monitors the implemen-
tation of action plans inherited from 
the former Joint Safety Strategic 
Initiative of the Joint Aviation Au-
thorities, and it has developed a new 
safety approach using a three-phase 

process:
• Phase 1: Identification and se-

lection of safety issues 
• Phase 2: Safety issues analysis 
• Phase 3: Development, imple-

mentation and monitoring of actions 
plans 

Phase 1 was conducted from April 
2006 to December 2007. Eighteen 
safety subjects were identified as • 
Phase 1: Identification and selection 
of safety issues 

• Phase 2: Safety issues analysis 
• Phase 3: Development, imple-

mentation and monitoring of actions 
plans 

Phase 1 was conducted from April 
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topics for further analysis in Phase 
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copter branch of ESSI and the Euro-
pean component of the International 
Helicopter Safety Team.

EHST is committed to the goal 
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rate by 80 percent worldwide by 
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ity for EASA. General aviation is 
a dispersed community of diverse 
components, such as business avia-
tion, aerial work, air sports and rec-
reational activities. EGAST is a new 
venture in Europe and a challenge.

The initiative responds to the need 
for a coordinated European effort. 
The stated mission of EGAST is to 
promote and initiate best practices 
and awareness to improve safety, 
thereby reducing the accident rates. 
This objective applies to all general 
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► AEA Participates in  South Pacific Initiatives

 ◄ Helicopters Gain Fresh Avionics Options
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► Helicopters are an Emerging    Opportunity for Avionics Shops    
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AvionicS TechniciAnS needed

            Aero Standard
Avionics Test Equipment
 Calibration & Repair 877-521-2600

 www.aerostandard.com

Aero Standard 
Calibration & Repair Services

25 Years Experience
877-521-2600

www.aerostandard.com

Calibration Solutions for 

the Aviation Industry

RVSM test sets, Avionics test equipment, 

General test equipment, Physical dimension test

equipment, N.I.S.T. traceable, Fast turn times

214•321•7205
callabs@dallasavionics.com

CalLabssmall_AVnewsAD.indd   1

9/3/09   2:21:24 PM
Specializing in N.I.S.T. calibration and 

repair of instrument and avionics test 

equipment.

sales@expresscal.com
(816) 246-9292 www.expresscal.com 

Specializing in N.I.S.T. calibration and repair 

of instrument and avionics test equipment.

sales@expresscal.com
(816) 246-9292

www.expresscal.com

calibration

“Factory Trained Service 

Specialists on IFR 
Avionics Simulators”

ProCal Laboratories is dedicated 

providing the most 

maintenance 
•  

•  28 years 

experience

•  

data supplied with

   
IFR calibration

•   Refurbishment and overhauls

•   Calibrations and repairs
“The IFR Guys”

ProCal Laboratories, Inc.

800-572-0331/Fax 817-280-9907

www.procallabs.com/procal@wt.net

300 W. Pipeline Road, Suite G

Hurst, TX 76053
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Contact Lauren McFarland 
at 816-347-8400 or e-mail  

laurenm@aea.net

 Need to Post a ob ?

Are you looking to work at a growing FBO that is 

in the heart of prime hunting and fishing region 

yet has the amenities of a large metro area?

Bismarck, ND. Aircraft Maintenance 
Shop Supervisor
Bismarck, ND.

Visit our website for full job description at 

www.bismarckaero.comTo apply, send resume to

bacjobs@bismarckaero.com

Bismarck aero center

 Sr. Avionics Technician/
Chief Inspector

 A&P Technician 
Bismarck, ND.

▪ MARKETPLACE CLASSIFIED

* Inquire about ads larger 
than 3 inches tall and 

non AEA-member ad rates.

Find out who’s hiring, what’s for sale and what new 
services are available throughout the industry.

MARKETPLACE RATES

$325 
$375 

* Rates are per month

2.25 in. wide x 2 in. tall
2.25 in. wide x 3 in. tall

Actual size of a  
1 column x 2-inch tall 

Marketplace ad in  
Avionics News

• Please submit full-page ads at 8.75 in. x 11.25 in. 
This allows for .125 in. bleed on all sides. Final ads will be trimmed to 8.5 x 11 in. 

• Keep all live area at least .25 in. away from trim lines on full-page ads. 

▪ FULL-COLOR PRINT ADVERTISING RATES
Advertisers receive three platforms for the price of one: in print, online and mobile app. 

BEST  
VALUE!

Rachel Hill   816-366-5109  • rachelh@aea.net
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CAPABLE
WITH SAAB TECHNOLOGY 

HONEYWELL GOES  

GENERAL AVIATION:  
HEADWINDS CHALLENGE INDUSTRY GROWTH

BUSINESS AVIATION CONNECTIVITY:  
AEA MEMBERS TEAM WITH STARLINK FOR INSTALLATION   
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To place an ad, contact:  Rachel Hill at 816-366-5109 rachelh@aea.net

Calibration

M A R K E T P L A C E

Calibration Solutions for the Aviation IndustryRepair and Calibration of Avionics Test Sets, Air Data Test Sets (RVSM) and Mechanical Tools, N.I.S.T. traceable, 3-5 days lead times

214•321•7205callabs@callabsinc.com

Aero Standard CalibrationAvionics Test Equipment 877-521-26003 to 5 Day Turn Times 
www.aerostandard.com 

AVIATION’S TECHNOLOGYEXPERTS!

         TECH-AID PRODUCTS
             • New GNS/GTN Test Fixture              • API’s and ARINC 561/568 Gen.             • Lear DEEC Download Cable 832787-4

             • T334001 Dual Servo Test Fixture             • DGS-65 Panel with FV Simulator         
              Visit us at www.techaidproducts.com
          CALL 918-838-8711 • FAX 918-835-2282

Equipment

Capital Avionicsis seeking Domestic and International Distributors for its CA-420 Digital Compass 

For more information, please contact Al Ingle by email:al@capitalavionics.com

8 Airport RoadApalachicola, FL 32320

Jobs

20,000
More than

 ITEMS  LISTED EACH MONTH! 

a e a . n e t / e e d i r e c t



▪ 2024 EDITORIAL CALENDAR

* To be considered for inclusion in an article, contact Geoff Hill, editor of Avionics News, three months prior to publication, at geoffh@aea.net. All articles are subject to change without notice. 
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• Ad Sales Deadline: Jan. 10, 2025

• Materials Deadline: Jan. 17, 2025
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May

• Ad Sales Deadline: March 11, 2025

• Materials Deadline: March 18, 2025

June

• Ad Sales Deadline: April 10, 2025

• Materials Deadline: April 17, 2025

July

• Ad Sales Deadline: May 9, 2025
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• Ad Sales Deadline: June 10, 2025
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• Materials Deadline: July 18, 2025
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• Ad Sales Deadline: Aug. 8, 2025
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• Materials Deadline: Sept. 16, 2025
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January
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This issue features technical topics, 
products and companies that serve 
the rotorcraft market. For companies 
serving this segment of the industry 
or planning to exhibit at Verticon, this 
is the perfect opportunity to advertise 
your products and services and invite 
attendees to your booth at the world’s 
largest vertical aviation conference 
and trade show.

Rotorcraft Issue

This issue offers a preview of 
highlighted regulatory and technical 
training sessions available at next 
month’s AEA Convention. AEA Trade 
Show exhibitors are encouraged 
to include their booth number in 
their advertising materials. Invite 
convention attendees to learn more 
about your products and services by 
visiting your booth in the exhibit hall.

AEA Convention Preview Issue

This issue will have bonus distribution 
to nearly 2,000 aircraft electronics 
professionals in attendance at the 68th 
annual AEA International Convention 
& Trade Show in Phoenix. This is the 
ideal opportunity for advertisers to 
invite convention attendees to person-
ally meet your staff in the AEA Trade 
Show’s exhibit hall. Include your booth 
number in your advertisement. 

AEA Convention Issue

With improved connectivity services 
available to most everyone touching 
the ground, those who fly expect the 
same comforts. This issue examines 
the current state of affairs for aircraft 
connectivity and how these safety-
enhancing technologies are improving 
the overall flying experience for 
general aviation consumers.

Connectivity Issue

The AEA is truly an international 
organization with member companies 
in more than 40 countries. This issue 
illustrates the avionics industry’s 
powerful reach across borders and the 
AEA businesses that make it possible.

International Issue

This issue will spotlight all the new 
avionics products and services introduced 
at the AEA Convention. The New Product 
Introductions session is one of the most 
popular events every year and has 
evolved into a must-see showcase for AEA 
members and the media. Aircraft elec-
tronics manufacturers know the key to a 
successful product launch means bringing 
their products to the AEA Convention.

New Products Issue

A strong market exists for approved 
maintenance organizations when it comes 
to servicing experimental, light-sport and 
ultralight aircraft, along with warbirds, 
vintage and homebuilt aircraft. This 
month’s issue is one of the most widely 
distributed each year, as thousands of pi-
lots and aircraft owners flock to the AEA’s 
AirVenture booth in Oshkosh, Wisconsin, 
to pick up this month’s edition.
 

AirVenture Oshkosh Issue

This issue features training and educa-
tion tools available to develop the next 
generation of high-tech professionals. It 
also spotlights those who were awarded 
academic scholarships by the AEA 
Educational Foundation. Each year, more 
than 20 scholarships are awarded to 
students pursuing a career in avionics 
or aircraft maintenance, as well as 
students from AEA member companies.

Workforce Development Issue

This issue explores new business 
opportunities for the industry and 
highlights what’s happening in the 
military and commercial space 
markets. Learn the latest on what 
forward-thinking companies are 
doing to expand their business into 
these markets. 

Military/Commercial Space Issue

This month’s edition places the 
business aviation segment of the 
industry in the spotlight. It also will 
reach hundreds of business aviation 
professionals in attendance at the 
NBAA Business Aviation Convention & 
Exhibition, the world’s largest business 
aviation event.

Business Aviation Issue

From unmanned aircraft systems 
and electric propulsion to urban air 
mobility, emerging technologies are in 
the spotlight. This issue will examine 
how these innovative technologies 
will impact the general aviation 
industry and explore the opportunities 
to grow business for maintenance 
organizations and manufacturers alike. 

Emerging Technologies Issue

This issue covers the important 
information that avionics repair station 
owners and managers need to know 
to run their business, from the latest 
trends in management to the resources 
and services available to help your 
business grow and succeed. This issue 
also provides the results from the 
annual AEA Rate and Labor Survey, 
which includes employee benefit/
compensation package information and 
a business outlook perspective.
 

Business Operations Issue
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One Price for Year-Round Advertising and Exposure 

Back Cover. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 6,700

Inside Front Cover, Inside Back Cover, Page 1 . . . . . . . . . . . . . $ 5,500

Full page 4-color, preferred spot . . . . . . . . . . . . . . . . . . . . . . . . $ 2,775

Full page 4-color. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 2,595

1/2 page 4-color . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1,500

1/6 page 4-color . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $  975 

Black & White Logo placement next to 
company member listing (AEA Members Only) . . . . . . . . . . . . $ 250

Any AEA member that places an ad of any size will receive 
a logo placement next to its company member listing at a 
discounted rate. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $    125

The 2025-26 AEA Pilot’s Guide 
is the pilot’s single source for 

avionics buying decisions. 
If your customers are pilots 

or owners of general aviation, 
business aviation or 

sport aviation aircraft, the 
AEA Pilot’s Guide is your can’t-miss 

advertising opportunity.

Distribution of the 2025-26 edition 
of the AEA Pilot’s Guide will begin in 

July 2025, at EAA AirVenture in 
Oshkosh, Wisconsin.  

Other points of distribution include:

• Verticon
• AEA Convention

• AEA Regionals
• AOPA Fly-Ins
• NBAA BACE

• All AEA members
• Thousands of online requests

FULL-BLEED PAGE

Bleed:    7.75 in. x 10.25 in.
Trimmed to: 7.5 in. x 10 in. 
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The non-certified GTX 330 and GTX 33 tran-
sponders with 1090 MHz extended squitter 
transmission capabilities were also on display 
at the show.

Garmin is offering the ES technology as a 
retrofit upgrade option for GTX 330 and GTX 
33 units already in the field or as an optional 
upgrade on newly purchased GTX 330 and GTX 
33 transponders.

For more information, visit www.garmin.com.

Geoeye
GeoEye, which specializes in satellite imag-

ing and airport mapping, announced it now 
offers civilian databases.

On Sept. 6, 2008, the Dulles, Va.-based com-
pany launched its new GeoEye-1 Earth-imaging 
satellite from Vandenberg Air Force Base in 
California, and it now is able to provide airport 
data maps for avionics manufacturers and other 
commercial vendors.

GeoEye-1 imagery products and solutions 
are available in half-, one-, two- and four-meter 
ground resolutions. Imagery products are avail-
able in color or black and white. Color imagery 

comprises four bands: blue, green, red and 
near-infrared.

The company, which can deliver airport map-
ping for any airport in the world in 2-D or 3-D, 
also makes terrain databases for terrain aware-
ness warning systems.

For more information, visit www.geoeye.com.

Global Jet ServiceS
Global Jet Services, the Weatogue, Conn.-

based company specializing in aviation mainte-
nance and professional training, announced it is 
offering new Web-based training courses: three 
NCATT Aircraft Electronics Technician (AET) 
courses and the Barfield DPS-450 air-data test 
system training.

The fully interactive, eight-hour e-learn-
ing courses are FAA-compliant and approved 
inspection authorization online training. 

The AET 1 course includes training on basic 
AC/DC currents and circuit theory calculations 
as well as on resistors and troubleshooting and 
repairing DC circuits. AET 2 offers training for 

continued on following page…
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Every 28 days, pilots spent 
hours updating the leaves.

This accumulation of compo-
nents is flying today in most GA 
airplanes, a sizeable population 
of which was born during the 
heyday of analog aviation, from 
the 1960s to the early 1980s, 
when American airframers annu-
ally fledged them by the tens of 
thousands. These airplanes still 
have plenty of life ahead of them, 
but their analog avionics are on 
their last legs, with the cost of 
repairs and lack of parts herald-
ing their retirement.

Their replacements can be 
seen in the seemingly empty 
panels of most of today’s new 
airplanes, from light-sport air-
craft to high-performance piston 
singles. Collectively, it’s called 
“glass,” for the eye-catching, full-
color display component integrat-
ing aircraft operation, navigation, 
communications and information 
to make flight safer, capabili-
ties once reserved for the early 
adopters of digital avionics: busi-
ness and commercial operators. 

It’s all about the software. With 
a few exceptions, the Dynon 
EFIS-D100 primary flight display 
and EMS-D120 engine monitor-
ing system used in many LSAs 
deliver capabilities similar to 
Avidyne’s Entegra, Garmin’s 
G1000 (and its offspring), and 
L3’s SmartDeck. Certification 
decides what functions pilots can 
employ legally.

Adding capabilities to a digital 
avionics system (synthetic vision 
is the latest) often requires little 
more than a software upgrade 
and any applicable peripherals.
For the cost-conscious aviator, 
this can help make it simpler to 
build a new digital avionics sys-
tem one component at a time.

 As any avionics technician 
will attest, interfacing — getting 
all of the digital components to 
talk to each other reliably — can 
be a challenge, especially when 
introducing a digital newcomer 
to a legacy system. Like the new 
kid on the playground, some play 
well with others, while some do 
not.

To avoid these conflicts, 
your avionics shop is a key 
ally, because its technicians 
know who gets along with what. 
Together, you can plan a digital 
system that will give you full 
access to the Next Generation 
Air Transportation System, 
known as NextGen.

NextGeN AvioNics
NextGen is another paradigm 

shift. It replaces the 1940s tech-
nology of ground-based surveil-
lance and navigation — radar 
and VORs — with dynamic 21st 
century technology, satellite navi-
gation and digital communica-
tions networks.

With this new technology 
comes “new procedures, includ-
ing the shifting of certain deci-
sion-making responsibility from 
the ground to the cockpit,” 
according to the FAA on its 
NextGen website, www.faa.gov/
nextgen.

Good decision-making 
depends on accurate real-time 
information delivered through 
hardware on the ground and 
in the air. The government has 
accelerated its work on the 
ground, promising to have much 
of NextGen operational in the 
“midterm,” between 2012 and 
2018. As a whole, NextGen is 
scheduled to be operational 
nationwide by 2025. 

According to the FAA, “Lesser 

equipped aircraft will still be 
accommodated in the NAS 
(National Airspace System).” It 
doesn’t say where, which means 
building a compatible digital 
avionics system is the only way 
to keep flying where you want. 
(Only the communications radio 
makes the jump to aviation’s 
digital era, and IFR pilots still will 
want two of them.) 

NextGen is a performance-
based system, meaning avionics 
must perform to certain toler-
ances. The FAA uses an IFR 
example; it requires a positional 
accuracy of 0.3 nautical miles, 
or required navigation perfor-
mance of 0.3. RNP is RNAV with 
onboard performance monitoring, 
which tells the pilot how accu-
rately the system is fixing the air-
plane’s position. This increases 
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• Please submit full-page ads at 7.75 in. x 10.25 in. 
This allows for .125 in. bleed on all sides. 
Final ads will be trimmed to 7.5 x 10 in. 

• Keep all live area at least .25 in. away from trim lines. 

▪ FULL-COLOR PRINT ADVERTISING RATES
Advertisers receive three platforms for the price of one: in print, online and mobile app. 

ONE LOW PRICE   •  ONE FULL YEAR 
THOUSANDS OF POTENTIAL CUSTOMERS

A consumer’s guide of avionics and services, including a global directory of 
certified avionics/instrument facilities, manufacturers and distributors.

Rachel Hill   816-366-5109  • rachelh@aea.net

▪ ADVERTISING CONTACT

2024-2025 EDITION

A consumer’s guide  

of avionics and services, 

including a global directory of certified avionics/instrument  

facilities, manufacturers and distributors.

Brought to you by the AEA, the publisher of Avionics News.
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Square

Banner

250 x 250

468 x 60

$325

$375

* Rates are per month

DID YOU KNOW  
*EEDIRECT HAS THE

MOST VIEWED PAGES ON 
THE AEA WEBSITE?

*EEDirect is the AEA’s members-only marketplace
for buying, selling or comparing prices on 

thousands of parts.

S I Z E P I X E L S

Banner  468 x 60 Banner  468 x 60

The AEA’s  high-traff ic ,  mobile-fr iendly website

Square  250 x 250

New banner materials and changes to URLs may be made monthly 
if received by the 15th day of the month prior to publishing.  

05AEA.net
Website Advertising

You now have the opportunity 

to expand your reach and 

extend your brand message 

to the AEA website, which 

is one of the most utilized 

resources the AEA provides 

to its nearly 1,300 member 

companies. Membership is 

comprised of repair station 

owners/managers/technicians, 

instrument shops, avionics 

manufacturers and distributors, 

pilots, technical schools, 

consultants, delegates, 
government agencies and others.

Rachel Hill   816-366-5109  • rachelh@aea.net

▪ ADVERTISING CONTACT

AEA.net 
W E B S I T E  A D V E R T I S I N G

The AEA’s high-traffic, mobile-friendly website
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AEA.net/Jobs is a highly 

valued AEA-member benefit 

and promises to be one of the 

website’s highest traffic areas. 

 At AEA.net/Jobs, members 

can post a new employment 

opportunity free of charge. 

Within 24 hours, the job  

listing is available for  

the world to see.  

The website is the  

go-to jobs source  

for both employers  

and potential employees.
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LEAD  BANNER  

$650 per month

STANDARD  BANNERS  
620 x 100 pixels  

620 x 100 pixels

• Two issues per month; Six-month commitment required

LARGE  BANNERS  
620 x 200 pixels  

$575 per month
• Two issues per month; Six-month commitment required

$525 per month
• Two issues per month; Six-month commitment required

New banner materials and changes to URLs  
may be made monthly if received by the first day of the month.

Positioning of banner advertisements is at the sole discretion of the editor. 
The lead banner will appear first. Other advertisements will generally be 

placed in order based upon frequency and size considerations. Rachel Hill   816-366-5109  • rachelh@aea.net

▪ ADVERTISING CONTACT

The AEA’s  electronic newsletter  del ivered twice a month to more than 13,000 avionics professionals via email .The AEA’s electronic newsletter delivered twice a month to thousands of avionics professionals via email.



Don’t miss this opportunity to 
communicate your company’s message 

to hundreds of decision-makers who 
influence the avionics industry’s 

purchasing process. The AEA Convention 
Show Guide is the only printed guide for 
the four-day event, which is the premier 

marketplace for general aviation 
avionics products and services.

Distributed to every attendee at the 
world’s largest gathering of avionics 

manufacturers, distributors and 
government-certified repair stations, the 
AEA Convention Show Guide is the source 

for essential convention information, 
including daily show schedules; training 
class descriptions; company information 

and booth assignments for every exhibitor; 
social gatherings; and much more! 

DON’T BE LEFT OUT.  
SPACE WILL FILL UP FAST!

Show dates: March 18-21, 2025 
Reserve your ad space by: Jan. 24, 2025 
Send in your ad by: Jan. 31, 2025

• Back cover.............................. $1,695 
• Inside front cover...................$1,395 
• Inside back cover....................$1,395
• Center spread.........................  $2,095 
• AEA exhibitors (full page)......$1,195 
• Non-exhibitors (full page)..... $1,395 

ADS ARE FULL-PAGE BLEEDS 
(Please submit ads at 8.75 x 11.25 in.  
This allows for .125 in. bleed on all sides. 
Final ads will be trimmed to 8.5 x 11 in.)
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AEA Show Guide 
The AEA’s printed guide to the AEA Convention
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Expand your reach 

and extend your brand 

message in the digital 

environment via AEA 

Amplified, a podcast for 

aviation’s technology 

experts. Custom 

advertising packages 

are available and include 

host-delivered messaging 

to promote your company 

or product features along 

with a call to action. 

Contact Rachel Hill at 

816-366-5109 to sponsor 

a podcast, and for other 

advertising opportunities.

AEA Amplified is a podcast for aviation’s technology experts. 

Rachel Hill   816-366-5109  • rachelh@aea.net▪ ADVERTISING CONTACT
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